
For general inquiries e-mail retailrealestate@att.com

MALL LEASINGCONTACTS

Adam Cummings

Central, Northeast, and Southeast Regions 
Phone: (508) 693-3300
adam.cummings@cbre.com

AT&T NATIONAL REAL ESTATE CONTACTS Marshall Phaneuf
National Director of Retail RealEstate  

mp606g@att.com

Christine Marr
Phone: (949) 296-5859
cm6802@att.com 
Southwest States: 
Southern California, 
Southern Nevada, Arizona 

Loren Baron
Transactions Team Lead

Phone: (908) 672-9896
loren.baron@cbre.com  

Doug Webb

Phone: (207) 391-3237
dw8897@att.com 
Mid-Atlantic Region: 
Pennsylvania, Virginia, West 
Virginia, Maryland, Delaware, 
Washington DC

Lydia Ford

Phone: (214) 202-6386
lf6324@att.com 
Greater Lakes: Illinois, Michigan, 
Northern Indiana, Wisconsin & 
Ohio

Tori Swanson

Phone: (854) 999-8501
vs9156@att.com 
Southeast States: Georgia, 
South Carolina, Tennessee, 
North Carolina, Kentucky, & 
Southern IndianaJamie Milner

Phone: (972) 730-3528
jx954x@att.com 
South Texas

Leigh Bradshaw
Phone: (769) 308-8603
lb4058@att.com 
Gulf States: 
Mississippi, Louisiana 
& Alabama
Florida

Kelli Burger
Phone: (469) 834-4606
kb3997@att.com 
Northern California: Northern 
California & Northern Nevada

Molly Black
Phone: (945) 214-3879
mb298b@att.com 
Northwest States: Washington, 
Oregon, Alaska, Hawaii, 
Colorado, Utah, Wyoming, 
Montana, Idaho, Minnesota, 
South Dakota, North Dakota, 
Iowa & Nebraska

NATIONAL RENEWALS

Phone: (214) 724-1113
ef223s@att.com 

Eric Fedro

Luke Brummell

Phone: (972) 266-1674
lb7305@att.com
KAMO: Kansas, Arkansas, 
Missouri, Oklahoma
North Texas; New Mexico 

Ryan Stranko

Phone: (203) 212-6342
rs150r@att.com
Northeast States:  Massachusetts, 
Vermont,  New Hampshire, Maine,  
Rhode Island, Connecticut, New 
York & New Jersey

Lydia Ford - Director

Phone: (214) 202-6386
lf6324@att.com 

Jennifer Bentley
Senior Manager - Portfolio  
Phone: (214) 980-2093
jb824s@att.com 

Stacey Hansen
Lead Portfolio Management 
Phone: (972) 209-3824 
sh6843@att.com 
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THE AT&T RETAIL EXPERIENCE
Strategic, Functional &Emotional

A brand is much more than a logo  

on a building or a tag line from an ad

campaign. It is to our company, what a  

personality is to an individual. At AT&T  

we believe that a clear and consistent  

message is needed across all our  

customer touch-points. AT&T brings  

the AT&T brand to life with an industry

leading customer experience that utilizes

modern design elements,cutting-edge  

technology, and best in class service to  

attract customers of all ages. As AT&T  

continues to evolve their product and  

service offering, the brand and retail  

experience needs to evolveas well.

AT&T endeavors to showcase products  

and services in ways that are relevant,  

personal and compelling.

RETAIL

PREFERRED SITE CRITERIA

Site Preferences Size
• High visibility
•Easy accessibility

• Close proximity to
traffic generators
and other retail

•AT&T Vanilla Shell Delivery

•Preferred“A”sites,
corner of lighted intersections,  
shopping center out parcels

•Ideally 1,500 SF
•Preferred dimensions:

25ft wide by 60 ft deep
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